


TYPE 1 STRICT PERFECTIONIST

Need to be good or right

AN
GER

PASSION

MOTIVATION

 Strong values and principles
 Careful
 Conscientious
 Perfectionist
 Idealizing
 Self-Control
 Integrity
 Critical

Order. Structure. Control

Strong sense of "right" and "wrong", 
believing that things are not worth 
doing if not done correctly 

Doing the right thing, avoiding mistakes and 
working towards self-improvement and self-

control 



Idealised Self-
Image

I am good     I am right     I am perfect

Worldview The world is imperfect and I can work towards improving it 
and improving myself. I must make the world a better place.

Focus of Attention
You focus attention on distinguishing between right and 
wrong, good and bad, correct and incorrect 
Avoiding mistakes 

Blind Spots
Anger (because it is wrong to get angry)
Resentment
Project anger and faults onto others

Defence 
Mechanism

Reaction Formation
This is about thinking, feeling and doing the opposite of what 
you are inclined to do. When tempted to take the low road, 
this leads to consistent and extreme choices to take the high 
road (with occasional slides behind the scenes)
Projective Identification
Slave driver towards self and others as a result of projection of 
what is not right and good 

TYPE 1 STRICT PERFECTIONIST



Vulnerabilities

Criticism
Being wrong
Being wronged
Judgement of others

Values Goodness

Vices

Anger
Perfectionism
Resentment
Puritanical
Guilt through retroflection

Counter-Type

E1 with One-to-one instinct
Expressively angry
Want to reform / perfect others but 
not focused on self

Virtues Wholeness
Serenity

TYPE 1 STRICT PERFECTIONIST



TYPE 2 CONSIDERATE HELPER

Need to be liked and appreciated

PRID
E

PASSION

MOTIVATION

 Generous
 Caring
 Concerned
 Friendly
 Interactive
 Warm hearted
 Seduce
 Give to get

Pleasing, Giving, Supporting, Complimenting

Self-worth invested in ability to be 
supportive and reliably available to 
people close to you 
 

Being helpful and dependable, providing for 
the needs of others, anticipating people's 

needs 



Idealised Self-
Image

I am giving     I am helpful     I am generous

Worldview
People depend on me for help. 
I have worth because I am liked and needed. 
I only deserve to be loved because I am loving

Focus of Attention
The needs of others 
Providing help and support in a dependable way based on 
these needs

Blind Spots

Own needs and neediness
Giving in order to get
Boundaries 
Cycle of dependence

Defence 
Mechanism

Repression
Keeping own needs from awareness, pushing down own 
agenda 
Projecting own needs onto others
Repression of hard, tough and negative feelings
Initial repression of disappointment when unappreciated

TYPE 2 CONSIDERATE HELPER



Vulnerabilities

Rejection
Not feeling needed
Feeling useless
Disconnection
Isolation
Betrayal
Abandonment

Values Love

Vices
Pride
Inflated self-image (important, indispensable)
Seduction

Counter-Type
E2 with Self-Preservation Instinct
Needs to be taken care of, childlike priority of 
wanting to have needs met

Virtues Humility

TYPE 2 CONSIDERATE HELPER



TYPE 3 COMPETITIVE ACHIEVER

Have to outshine the rest

VAN
ITY

PASSION

MOTIVATION

 Ambitious
 Busy
 Practical
 Focused
 Competitive
 Adaptive
 Task oriented

Accomplish. Look Good

Their action-orientation and 
ambition combine to push them 
towards getting things done and 
achieving success in life 

Achieving goals, presenting image that 
supports what success means to you, being 

productive, performance 



Idealised Self-
Image

I am efficient and efficacious     I am industrious
I am successful                              I am a winner
I am competent

Worldview Because the world values winners I must avoid failure at all 
costs and must organise the world to ensure my success

Focus of Attention

Being successful and ensuring the high regard and respect of 
others. 
Achievement
Productiveness 
Performance
Winning and Succeeding

Blind Spots Avoidance of failure

Defence 
Mechanism

Identification
Self-concept becomes over-identified with what works: image, 
work projects, success and achievements. I am what I do. I am 
what I have achieved. I am my success.

TYPE 3 COMPETITIVE ACHIEVER



Vulnerabilities

Criticism
Rejection
Losing / Failure
Inactivity

Values Efficiency
Productivity

Vices

Vanity
Deceit 
Pretence
Imitation

Counter-Type
E3 with Self-Preservation Instinct
Vanity for having no vanity
Want to be seen as good, clever etc.

Virtues
Hope
Truthfulness
Integrity

TYPE 3 COMPETITIVE ACHIEVER



TYPE 4 INTENSE CREATIVE

Have to be unique, authentic

EN
VY

PASSION

MOTIVATION

 Sensitive
 Aesthetic
 Intense
 Deep
 Creative
 Expressive
 Emotional

Authentic Connections 

Deep connection to emotions with a 
desire to live a meaningful, authentic 
life of self-expression 
 

Being authentic and expressing individuality, 
being attuned and true to your emotions, 

making a difference 



Idealised Self-
Image

I am authentic
I am original
I create beauty in the world

I am special and sensitive
I am set apart

Worldview
Something is missing in my life while others seem to have this. I 
need to search for my true identity. 
I feel therefore I am.

Focus of 
Attention

Expressing self authentically      Highly attuned to emotions
What has meaning and depth   Beauty and aesthetics

Blind Spots Ordinariness

Defence 
Mechanism

Introjection
Taking into the psyche a lost person, characteristic or event and 
over-identifying with it. Prolonged grieving, an inability to “let 
go” of losses. Take identity from negative emotions.
Fantasy
Through ritualising, dramatising, symbolising and exaggeration 
of experience, their story of events tend to become very 
subjective and fantasised 

TYPE 4 INTENSE CREATIVE



Psychodynamics of Four

Vulnerabilities
Abandonment
Rejection
Feeling flawed, defective, unwanted, uninteresting

Values
Originality
Beauty
Specialness

Vices

Envy
Suffering
Romanticism
Fantasy

Counter-Type E4 with Self-Preservation Instinct
Express less envy and suffering, long-suffering

Virtues Equanimity
Contentment



TYPE 5 QUIET SPECIALIST

Have to understand

AVARICE
PASSION

MOTIVATION

 Shy
 Detached
 Curious
 Reflective
 Private
 Innovating
 Cerebral

Think. Analyse. Solve

In trying to objectively understand 
the world they explore concepts and 
acquire in-depth knowledge 
 

Making sense of the world, conserving 
resources, avoiding dependence, pursuit of 

knowledge 



Idealised Self-Image I am perceptive   I understand    I am wise

Worldview
The world invades my privacy; I need to protect my resources 
and energy from the world so I can think. The world needs 
enlightenment.

Focus of Attention

Conserving resources
Minimising the demands being made on your energy & time 
Building knowledge, understanding, making sense
Maintaining boundaries
Not looking foolish

Blind Spots Emptiness

Defence Mechanism

Isolation
Unconscious separation of thoughts and emotions; withdrawal 
from the world
Compartmentalisation
Tight limits around life, separating events, people or issues 
from one another to enable “out of sight, out of mind”

TYPE 5 QUIET SPECIALIST



Vulnerabilities

Intrusion
Deprivation
Not having boundaries respected
Looking foolish
Feeling belittled or ridiculed

Values

Wisdom
Understanding
Knowledge
Truth

Vices

Avarice
Hoarding
Stinginess
Rationalism

Counter-Type
E5 with the one-to-one instinct
Looks like E5 until hit their 
romantic spot, more emotional

Virtues Non-attachment

TYPE 5 QUIET SPECIALIST



TYPE 6 LOYAL SCEPTIC

Have to be safe and belong

FEAR
PASSION

MOTIVATION

 Cautious
 Loyal
 Sceptical
 Sensing
 Anxious
 Alert

Caution. Prevent

Very aware of threats and what can 
go wrong, you are careful about who 
you trust and work towards creating 
safety and stability 
 

Creating stability and safety, protecting 
yourself, avoiding threats and risk, being loyal 

and responsible 



Idealised Self-
Image

I am loyal     I am obedient     I am faithful     
I do what I ought to do

Worldview The world is a threatening and unsafe place

Focus of Attention

What can go wrong and therefore construct worst case 
scenarios.
Vigilant and constantly on the lookout for threats
Pay attention to the hidden intentions and dynamics in 
relationships.
Who can be trusted

Blind Spots Rebellion, Disobedience
Entrapment

Defence 
Mechanism

Projection
Place outside our boundaries of self, emotions, thoughts and 
attributions that belong inside the boundaries of self. 
Automatically look for what can go wrong and then ascribe it 
to others

TYPE 6 LOYAL SCEPTIC



Vulnerabilities

Threats
Betrayal
Being caught off-guard
Being alone in an unsafe world
Having no escape

Values
Loyalty
Fidelity
Commitment

Vices Fear (Phobic)
Fanaticism

Counter-Type
E6 with one-to-one instinct
Counter-phobic
Turns against fear with strength

Virtues
Faith
Courage
Belonging

TYPE 6 LOYAL SCEPTIC



TYPE 7 ENTHUSIASTIC VISIONARY

Have to experience it all, avoid pain

GLUTTO
N
Y

PASSION

MOTIVATION

 Optimistic
 Fun loving
 Spontaneous
 Restless
 Shifting
 Entrepreneurial
 Uninhibited

Positive Outlook. Monkey Mind

Actively seeking enjoyment and 
stimulation you are future-focused, 
active and positive in your approach 
to life 
 

Avoiding boredom and pain, experiencing the 
possibilities of life, pursuing interests and 

pleasure, freedom 



Idealised Self-
Image I am OK

Worldview Future is full of exciting possibilities and I make the world a 
more delightful place

Focus of Attention

Forward looking 
Future possibilities 
Ideas
Freedom an pursuit of what you want and need as well as 
what interests you

Blind Spots Pain
Suffering

Defence 
Mechanism

Sublimation
Keep pain and suffering out of awareness by turning 
experiences into something interesting, pleasant, nice and 
good. Look at the world through rose-coloured glasses. 
Perpetual belief that all will be well and that there is good in 
everything

TYPE 7 ENTHUSIASTIC VISIONARY



Vulnerabilities Limitation

Values

Joy
Enthusiasm
Variety
Fun
Excitement

Vices
Hedonism
Gluttony
Little is good, more is better

Counter-Type
E7 with Social Instinct
Goes against gluttony
Conscious of not exploiting others

Virtues Work
Sobriety

TYPE 7 ENTHUSIASTIC VISIONARY



TYPE 8 ACTIVE CONTROLER

Have to be in control, be strong

LUST
PASSION

MOTIVATION

 Strong
 Taking charge
 Decisive
 Self-Assured
 Confrontational
 Frank
 Magnetic
 Power-oriented

Powerful, Direct

You expand your influence by firmly 
taking charge of situations and by 
focusing on results and not holding 
back
 

Being strong and in control, avoiding 
weakness and vulnerability, making things 

happen, making decisions 



Idealised Self-
Image

I can do
I am powerful

Worldview

The world is a tough and unjust place in which only the 
strong survive. Good things happen to people who are able 
to take control. I can protect the innocent. I make the world a 
more just place.

Focus of 
Attention

Making sure that nobody is controlling you
Pay attention to solutions and results
Focus your efforts on expanding your influence.

Blind Spots Weakness

Defence 
Mechanism

Denial
To avoid weakness I deny others entry to my self-system I 
deny myself opportunity to express and connect to fragile 
and warm feelings
If I don’t like it, I don’t hear it
I don’t admit it or apologise for it

TYPE 8 ACTIVE CONTROLER



Vulnerabilities

Being vulnerable
Neglect
Unfair treatment
Feeling powerless
Dependence

Values

Capacity
Strength
Truth
Justice
Independence

Vices Lust
Individualism

Counter-Type E8 Social Instinct
Express lust in service of others

Virtues Innocence

TYPE 8 ACTIVE CONTROLER



TYPE 9 ADAPTIVE PEACEMAKER

Have to keep the balance

SELF-FO
RGET

PASSION

MOTIVATION

 Easy-going
 Unassuming
 Patient
 Accommodating
 Accepting
 Fair
 Non-aggressive

Avoid Conflict. Comfort

You value being understanding, 
accommodating and accepting. You 
strive for a peaceful existence and 
stability, preferring to avoid conflict 

Promoting harmony and peace, getting input 
from others, creating comfort and routines, 

avoiding conflict 



Idealised Self-Image I am settled   I am agreeable   I am peaceful

Worldview

I will create harmony as the world isn’t a place where I can 
fully assert myself; people need to listen to one another and 
treat each other with respect. If all could do this, life would be 
peaceful.

Focus of Attention

Making sure that everybody is being heard, respected and 
considered
Go with the flow 
Aware of other people’s agendas and plans.

Blind Spots Conflict    Disagreement    Being unsettled

Defence Mechanism

Narcotisation
Numb self in face of internal and external conflict, leading to 
neutralised wishes, preferences, needs, feelings and wants
Live in unawareness to survive and lessen pain and anxiety
Automatic cruise control, go to sleep, chill out

TYPE 9 ADAPTIVE PEACEMAKER



Vulnerabilities
Conflict
Neglect
Turmoil

Values
Peace
Harmony
Unity

Vices

Lethargy
Quietism
Indolence
Self-Neglect
Self-Forgetting

Counter-Type
E9 Social Instinct
Workaholic in service of group
Merge with group needs

Virtues Action

TYPE 9 ADAPTIVE PEACEMAKER


